
The 9th Eltham Jazz and 
Blues Heritage Festival
The Eltham Chamber of Commerce proudly held their 9th 
Eltham Jazz & Blues Heritage Festival over the Australia 
Day weekend. With sunny skies and extraordinary musical 
talent, the weekend was a treat for young and old. People 
came from miles around to listen to the Latin rhythms and 
swinging grooves from the 20 piece big band The Movin’ and 
Groovin’ Orchestra, and to enjoy the original composition of 
vocalist/musician Michelle Nicolle and percussionist Ronnie 
Ferella who worked with the Youth Work Ensemble.

All day Saturday and Sunday, across three stages, high calibre 
jazz and blues entertainers delighted all. Food, wine and 
boutique beer capped off the experience as residents and 
visitors enjoyed the beauty of the 9th Jazz and Blues Festival. 
With the 10th Jazz and Blues Heritage Festival set for 2009, 
this festival is one to put in the diary!

Dive in Movie Night a success
Over 220 enjoyed the movie, Night at the Museum in 
the comfort of the Diamond Creek heated outdoor pool 
at the Diamond Creek Traders’ second Dive in Movie Nite 
on 2 February. The Diamond Creek Traders partnered with 
Leaford Design, YMCA and Nillumbik Shire Council and 
were supported by the Diamond Valley Leader newspaper, 
to host this year’s event.  The event is an annual fund raiser 
and all proceeds go directly to Foundation Y which is set up 
to provide access to YMCA activities to people who might 
otherwise miss out.  Help for Wildlife was also part of this 
year’s activities and was able to raise over $500 to support  
its services to assist with distressed wildlife on all levels. 

Platypus festival
The 7th Annual Welcome Platypus Festival will be held on 
Saturday 12 April 2008, at 901 Main Road, Hurstbridge. 
This colourful event celebrates the community, arts and 
environment of Nillumbik. It features FREE hands-on 
arts and craft workshops, all day live music, roving 
entertainment, healthy food and drinks, history and 
environmental displays, FREE abseiling wall, community 
theatre performances and lots of fun activities for young 
and old.

If you would like to perform or undertake an arts 
workshop for the event please contact the Coordinator 
Vicki Kaye on 0438 596 344. Program information  
will be posted on the website early in 2008. Visit  
www.hurstbridge.org.au - all enquiries welcome.

Nillumbik  
HomeBiz Network
The HomeBiz Network kicked off their 2008 program of 
networking nights with a marketing health check workshop. 
Over 40 businesses were present for this very comprehensive 
review of what businesses should be planning and tracking to 
make sure they are delivering the best services and products 
to their customers.  Jenny Clarke of Raising Expectations 
(marketing for small businesses … without the mumbo 
jumbo) was the presenter and kept the audience engaged 
and entertained as she stepped them through the checklist 
and provided some practical and realistic marketing tips. 
Jenny is a local marketing consultant, a member of the 
Nillumbik HomeBiz Network and an active committee 
member.

Jenny Clarke takes home 
businesses through a 
marketing health check.

Second year challenges 
at Hurstbridge
Hurstbridge Traders Association (HTA) and Hurstbridge 
Village is entering into its second year of a marketing levy. 
By comparison to Eltham and Diamond Creek shopping 
strips, Hurstbridge Village has a small rate base of just over 
sixty businesses that are spread over a 2km stretch along the 
Heidelberg-Kinglake Road in Hurstbridge.

“We have a diverse mix of traders offering everything from 
the essentials to the curious. The goods and services offered 
by our traders are the mainstay of the local community and 
also offer an interesting and unique experience for visitors 
coming from further a field,” says Petra Leaford, marketing 
coordinator for Hurstbridge Village. 

The prevalence of antique shops in the town in the 80s and 
90s has now been replaced with cafes and alternative health 
practitioners, giving Hurstbridge a very relaxed alternative 
feel. The train line provides a convenient means of travel – 
connecting our rural township to Melbourne CBD and a host 
of inner city suburbs along the Hurstbridge line. 

Since the rail line was developed in the early 1900s, 
Hurstbridge has been a popular destination for day trippers 
wanting a convenient country experience. Many older people 
from Northcote, Fairfield, Collingwood and Richmond recall 
days spent out at Hurstbridge having picnics in the bush 
and hunting rabbits. Little has changed, with inner city 
dwellers often venturing out to Hurstbridge on the train for 
a wander around the town and through the natural environs 
of Fergusons Paddock (though most people leave the rabbits 
alone now).

Hurstbridge hosts the Platypus Festival in April and the 
Wattle Festival in August. These two festivals celebrate the 
beauty of our natural environment, our heritage and our 
community and combine to bring over 25,000 additional 
people to the township of Hurstbridge.

Initiatives developed and implemented or supported by HTA 
over the past year include: 
•	 development of a website with sponsorship from  

Bendigo Bank
•	 ppdated business directory listing and map of township
•	 Wattle Festival
•	 Made in Hurstbridge Portrait Exhibition
•	 involvement in Connecting Nillumbik
•	 Christmas promotion

Post Office and Café, an iconic business in the town of Hurstbridge.

 
In 2008 HTA will be working to consolidate Hurstbridge 
Village’s position as a worthy day trip destination for visitors 
and a place where locals can get all their shopping needs 
met, in a friendly, relaxed setting.

Hurstbridge sets the 
tone for a real Aussie 
Christmas
Developing a Christmas promotion for Hurstbridge was  
easy – it had to be Australian.  What better way to theme an 
Australian Christmas than with Six White Boomers as made 
famous by Rolf Harris in the 1970s.

Six white boomers (kangaroos) were scattered through the 
town, hiding in shop windows and awnings. A direct mail and 
local paper advertising campaign supported the promotion 
with a brochure containing special offers from traders and 
a competition entry form to find and list the six white 
boomers. The culmination of the promotion was at 
the community-run Carols by Candlelight 
night, where the competition entry was 
drawn for an IGA Christmas Hamper, 
in front of a festive crowd. 

The New Orleans Pelican Band was a hit at the Festival.




